




 Tujuan penelitian ini untuk mengetahui Pengaruh bauran pemasaran yaitu 
produk, harga, lokasi, dan promosi terhadap keputusan pembelian konsumen PT. 
Surabaya Indah. Obyek penelitian yaitu PT. Surabaya Indah. Teknik pengambilan 
sampling yang digunakan adalah non-probability sampling. Data penelitian 
diambil berdasarkan kuesioner oleh 100 responden. Sedangkan teknik analisis 
yang digunakan adalah analisis regresi linier berganda. 
 Pada penelitian ini menggunakan metode kuantitatif. Dari hasil uji t 
diketahui bahwa tingkat signifikan Pengaruh bauran dari variabel produk, harga, 
lokasi dan promosi secara keseluruhan dibawah 0,05, sehingga secara parsial 
variabel bebas memiliki pengaruh signifikan terhadap variabel terikat yaitu 
keputusan pembelian. 
 Dalam penelitian ini, Pengaruh bauran pemasaran signifikan terhadap 
keputusan pembelian pada PT. Surabaya Indah berarti benar dan tidak didasarkan 
secara kebetulan. Pengaruh produk signifikan terhadap keputusan pembelian,  
pengaruh harga signifikan terhadap keputusan pembelian, pengaruh lokasi 
signifikan terhadap keputusan pembelian,  pengaruh promosi signifikan terhadap 
keputusan pembelian.  
 Bagi perusahaan di PT. Surabaya Indah diharapkan tetap menjaga produk, 
harga, lokasi, dan promosi dengan baik agar keputusan pembelian sesuai dengan 
kebutuhan dan keinginan yang diharapkan konsumen. 
 







The purpose of this research is to find out the influence of marketing mix 
i.e.: product, price, place, and promotion to the purchasing decision of customer of 
PT Surabaya Indah. The research object is PT Surabaya Indah. The sample 
collection technique has been done by using non-probability sampling. The 
research data has been obtained by issuing questionnaires to 100 respondents. 
Meanwhile, the analysis technique has been carried out by using multiple linear 
regressions. 
This research applies quantitative methods. It has been found from the result 
of t test that the significance level of product, price, place, and promotion is less 
than 0.05 so partially the independent variables have significant influence to the 
dependent variable i.e. purchasing decision. 
The influence of marketing mix is significant to the purchasing decision at 
PT. Surabaya Indah means affirmative and it is not based on coincidences. The 
influence of product is significant to the purchasing decision; the influence of 
price is significant to the purchasing decision; the influence of place is significant 
to the purchasing decision; the influence of promotion is significant to the 
purchasing decision. 
It has been expected that PT. Surabaya Indah keep maintaining its product, 
price, place, and promotion properly in order to make purchasing decision suitable 
with the desires and the needs which have been expected by the customer. 
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